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PLATFORMS

GROWING,

#1 YOUTH MEDIA
COMPANY IN
THE WORLD.

18-24
24% REACHES TWICE AS MANY 18-34 YEAR OLDS
4% 3944 COMPARED TO OTHER MEDIA CHANNELS
25-34 (INDEX OF 193)

1.34 MILLION

UNIQUE VISITS PER MONTH
TO VICE OWNED CHANNELS (CA)

"R Boxing Taught Me How to

13 aém:;;;;w'
IICE, 11 CHANNELS

ACROSS MILLENNIAL PASSION POINTS
LIKE NEWS, MUSIC, FOOD & SPORTS

60%

OF OUR AUDIENCE CONSUMES
VICE CONTENT ON MOBILE

11 MILLION

SUBSCRIBERS T0 VICE'S YOUTUBE
CHANNELS GLOBALLY

139 MILLION

UNIQUE VISITS PER MONTH
TO VICE OWNED CHANNELS
GLOBALLY

900 PARTNERS

REPRESENTING SOME OF THE MOST
RESONANT VOICES IN PUBLISHING

390%

YEAR-OVER-YEAR MOBILE AUDIENCE
GROWTH SINCE 2012

10.3 BILLION

MINUTES WATCHED ON
YOUTUBE




WE WIN OUR AUDIENCE’S HEARTS THROUGH

CONTENT

VICE OFFERS
# STORIES YOU CAN'T

GET ELSEWHERE

VICE PROVIDES
# A DIFFERENT
PERSPECTIVE

t ﬂq
. -




VICE'S ENGAGEMENT

#1 ENGAGEMENT WITH OUR SITES, VIDEO AND SOCIALS

20+ MINUTES
AVERAGE SESSION TIME ON DESKTOP

20+ MINUTES

AVERAGE SESSION TIME ON MOBILE

HIGHEST WATCH TIME

ACROSS ALL OF YOUTUBE ORIGINAL CHANNELS,
TOP 0.01% FOR ALL OF YOUTUBE.

HIGHEST ENGAGEMENT
BEST RATIO OF LIKES/ DISLIKES ON YOUTUBE

Australian Families Live in Fear of a Humongous
Kangaroo Haunting Their Suburban Streets | VICE...

For some reason they've named him "Dave."

Like - Comment - Share n

0 217 people like this. Most Relevant ~

i =y 69 shares

1X AS MANY CONTENT REFERRALS
AS THE AVERAGE FACEBOOK PUBLISHER

99% HIGHER ENGAGEMENT PER TWEET
THAN THE AVERAGE TWITTER PUBLISHER



PLATFORMS :
% F 2 <@
F & oz 99 5
s = n 4 2% S 9
Q. 56 9 = Wz g 2 A
= =z w = L S
% Q < M ) > L ws O O & > /@
o) % '7)\% < = = L nd < V\'//\v. AQ/A Q
b 4 2% S £ < x £2- o £ O L& Ww
- N 3 ¢ (@) o = x O L R NS Q
) & N2 s g = 0 i o ) = BN S A 2
o Y% LR %5 S S5 Y ¥
o, & 1% 2N O L » §
@ & O & O o, ©
9 Qe AY THRASHER  \wmma-Core s s $
O LNV TN $ ¢ 9 »
) B o % © N\ & 0
d\é 07 7;) I ProBoxingfans.com w o §0 s
Z, % > CAUGHTOFFSIDE & Q'>>
/’<\<\ ® = ReslGM} = OQ
> 2 N 2 VentureBeat S

% spotra

c p
ﬁ

An ever-expanding universe of influence.

) e ?ﬁ\\\?‘o \(?/?‘6 .
00%4 THELHILL o ((/C,N\a@
. . . D‘Po ,«/c,\)‘\ S
A network of channels built around Millennial R
passions. VICE organizes these interests into e
" . : Sf/kq C
categories, anchored by the VICE verticals.
. RECORDS LABELS IMPNSE ms'gr LOGGERS

VENUES g tracks

QUIETUS

ACTORS
MUSIC BLOGS

HOTOGRAPHERS YOUTUBE FIGURES
P

EDITORS & WRITERS

\“ REVIEWERS
%
w2 \ Volt Café X
BULLETT , e
+ ~<\\O$ ot Men ) the e\ /’\'o< 878
< P&*Y\ et rond Fhrho Luxury creators OG,S}S
2 W v o s
UNIQUES y o STYLZAOTR &3le ¥ proadly | e s

N S
S e SELECTISM .
o )
o THE FASHIONISTO %S}
O?s FASMOS. STTUL S G YU L S
< N> = %
2 2 D’MARGE JEVIANT
’ ] ’ART
SHRPPEORS AT\ >
& e 7 i3 | VISUAL NEWS 53 O
O«O ,éf/t 2 “- '9( 0, GG‘PS
e LS & | N
\ $ & DAME \WiiD wetransfer % %2 %
s > ‘ 7'0 . v
9 £9)
¥ @) 3 3
4 F PAPE = Q B X
- IN & = " % 3 KN
> I A @
3 > & noh s B %
\ 2) > N o %, A >, % 6
& ng- & %) ) %) ) R o ) ® Q;) ) )\\p A
Q & Q o\ W Z/ o/ o T+ A X »;30
] ~ O LLl 04 (@) L TV 59 O Q
. AN = o/ PR —ET 2z 2R sy
= & g ¢ ucy 235 7§ 53
O & @ % R 5
5 /5 928 T S0 Z >
m = L = w o 5 0
=) — — | x ((\
o -] < < o3 O )
L T LU
LL n

*source: comScore - MediaMetrix MultiPlatform & MediaBuilder - Jan 2015. Unique Views are aggregate &
do not account for audience duplication.






AUDIENCE e

U
o
o

LY
4 1395

LOVE DISCOVERING WHAT’S ADVENTUROUS, ALWAYS PLACING DETERMINE SOMETHING IS WORTHY OF
NEW IN ART, MUSIC, AND DESIGN THEMSELVES IN NEW SITUATIONS THEIR TIME IF IT COMES FROM A
WEBSITE THEY TRUST

ONLINE STREAMING AS THEIR G0-TO FINANCIAL HEALTH HAS IMPROVED

SELF EMPLOYED SOURCE FOR TV SHOWS OVER THE LAST YEAR

| 161

— HOUSEHOLD INCOME - — GENDER - — EDUCATION -

44%
39%
30%

23%
15%  16% 507 da
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AUDIENCE

DATA CAPTURE

VICE collects audience data from all platforms, capturing the digital characteristics of
every VICE audience member. Robust segmentation of our audience allows for targeted
brand messaging.

VICE OWNED & VIGE NETWORK
OPERATED YOUTUBE PARTNERS

WEB & APPS
(DFacts DOSE

D D ‘;I FOODBEAST

VICE CAMPAIGN SURVEY
SOCIAL DATA DATA

P €Y C




AUDIENCE

PROPRIETARY SEGMENTATION

VICE audience segments power targeted media and content campaigns, allowing for refined targeting across our network
and extending our reach beyond. Segments are built by analyzing VICE audience behavior, interests and attitudes,

overlaid with data from partners and 3rd party providers.

¥ y ATTITUDINAL

DEMOGRAPHIC BEHAVIORAL INTEREST
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VICE’S REACH

VICE 0&0 VERTICALS

VICES

Our flagship hub of humour and hyper- smart
attitude, crammed with wildly popular video series,
every magazine article, extra content from around
the world, reviews, and general musings, as well as

running commentary on current trends.

Ages: 18 - 34 | M: 39 F: 41
Monthly UVs: 3.74 Million
Social Reach: 6.93 Million

Broadly.

Broadly is the sister site to vice, devoted to
representing the multiplicity of women's
experiences. Through original reporting and
documentary film, we provide a sustained focus

on the issues that matter most to women.

Ages: 18-34 | M: 60 F: 40
LAUNCHED AUGUST 3RD

VICE NEWS

Bringing you an unvarnished look at some of

the most important events of our time, and
shining a light on underreported stories around
the globe. We get to the heart of the matter with

reporters who call it like they see it.

Ages: 18-34 | M: 73 F: 27
Monthly UVs: 1.22 Million
Social Reach: 4.61 Million

the

creatorsproject

The Creators Project is a global celebration
of creativity, arts and technology. It features
the works of visionary artists across multiple
disciplines who are using technology to push
the boundaries of creative expression.

Ages: 18-34 | M: 67 F: 33
Monthly UVs: 174,000
Social Reach: 520,000

NvISey

Noisey is a video panorama of precisely what’s
exciting in music right now. With original
documentaries produced by our worldwide bureaus
Noisey pinpoints the best and most exciting music

for young people.

Ages: 18 -34 | M: 66 F: 34
Monthly UVs: 639,200
Social Reach: 2.2 Million

VIGE SPORTS

VICE Sports is a new kind of sports media that
chronicles sports and their role in society. We publish
original, reported, and researched stories, as well as
videos that take you inside the lives of athletes on
and off the field.

Ages: 18-34 | M: 85 F: 13
Monthly UVs: 331,000
Social Reach: 1.54 Million

thump

Thump is the definitive entertainment
platform for global electronic dance music. It
chronicles every aspect of the global EDM
movement: The music. The artists. The fans.

The culture. The experience.

Ages: 18- 34 | M: 67 F: 37
Monthly UVs: 231,300
Social Reach: 1.27 Million

®

1-D
I-D is the internationally-acclaimed cult
magazine that features the best and most
innovative in fashion, music, art and youth

culture. It’s one of the most prominent and
influential fashion brands and is number 1

Ages: 18 -34 | M:45 F: 55
Monthly UVs: 278,300
Social Reach: 1.44 Million

Motherboard is the culmination of all things
strange or influential in the world of modern
science and technology. Motherboard is Vice’s
platform for unique content that nobody had the
brains to put together.

Ages: 18-34 | M: 75 F: 25
Monthly UVs: 639,200
Social Reach: 1.85 Million

MUNCHIES

Through engaging original video content,
compelling editorial features, articles, how-

tos, recipes and events, MUNCHIES offers a
signature perspective on the intersection

where humans and food connect.

Ages: 18 -34 | M: 37 F: 43
Monthly UVs: 416,100
Social Reach: 1.68 Million
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AUDIENCE

VICE 0&0 CA WEB & SOCIAL REACH

VICE'S
CANADIAN 0&0
REACHES:

8.0MM WEB UVs 22.31MM SOCIAL UVS

TO EXTEND REACH, EACH VERTICAL COMES WITH A
SUITE OF TARGET-RELEVANT PARTNER PUBLISHERS.

VERTICAL NETWORK SITES FORTHCOMING.




MEDIA FORMATS

LIFESTYLE + ENTERTAINMENT

VICE.com is the flagship of the VICE digital empire, home to VICE Magazine online, a
daily offering of groundbreaking video, and all the weird and fascinating things you've
come to expect from VICE over the past 20 years.

|ts Lifestyle & Entertainment network encapsulates everything pop culture. From specialty
travel sites to personal finance blogs, our publishers have no shortage of captivating
content.

CANADA UNIQUES

8.9MM

1199%

UNIQUES FROM MOBILE

26%
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MEDIA FORMATS

MUSIC CULTURE

Defining music coverage across genres, Noisey releases groundbreaking music
programming and is backed by one of the fastest-growing YouTube audiences.

lts Music Culture network offering is unparalleled in today's market. Our publishers
have been chosen for their respected music criticism and technology which attracts an
audience of enthusiasts and aficionados.
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MEDIA FORMATS

DANCE + ELECTRONIC

Thump is VICE’s own electronic music and culture site focused on the full range of EDM,
from massive festival stages to renegade warehouse parties.

Collectively representing the veritable authorities in Electronic Dance Music, the Electronic
& Dance network chronicles every aspect of the global dance music movement: the music,
the artists, the fans, and the experience.
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MEDIA FORMATS

TECHNOLOGY + INNOVATION

Motherboard is where VICE explores the intersection of science, technology, and humans.
We want to help you get your hands on tomorrow.

The Technology & Innovation category is home to forward-thinking technology journalism,
from sites as cutting edge as the technology they're covering. This is where digital

innovators come to find news and reviews surrounding the internet, gaming, and gadgets.
CANADA UNIQUES o 7 .I O/
1.7MM | RANC
CANADA PAGEVIEWS ® o
G #129%

PARTNERS INCLUDE

POPSCI Architizer wirecrrer m o
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MEDIA FORMATS

FEMALE CULTURE

I-D is the leading source of inspiration for the coolest fashion culture. It's the highest-
performing fashion publisher in video and has consistent photography and editorial to

support it.

lts Fashion & Style network covers a wide range of beauty, fashion, lifestyle news, and
trends. From women’s issues to celebrity gossip, the network connects brands with bright
young women on the sites they trust.
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MEDIA FORMATS
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MEDIA FORMATS

SPORTS

VICE Sports chronicles sports and the role of sports in society. We publish original,
reported, and researched stories, as well as videos that take you inside the lives of
athletes on and off the field.

lts Sports network is derived of today's most relevant sports content and reporting
publishers, covering athletes & events from all around the globe.
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MEDIA FORMATS

FOOD + TRAVEL

Munchies chronicles the wide spectrum of the global culinary experience and the
diverse voices that are pulling us forward: chefs and home cooks, makers and
consumers, the politics and policies of food, and even “front” and “back of house”
restaurant life.

lts Food & Travel network is a selection of the driving publishers behind food and
travel culture, covering the best food and where to get it.
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MEDIA FORMATS

VIDED

VICE offers a premium cross-platform solution for
video distribution, including branded content and
preroll.

Commercial video can be targeted effectively to
associate with premium VICE content on YouTube,
across VICE 0&0 sites, and the VICE Digital Network.

In-app preroll and OTT options coming soon.

PLATFORM

DESKTOP

TABLET

MOBILE

IN-APP

YOUTUBE

* 3rd party formats subject to testing and approval

VICE’S YOUTUBE
CHANNELS GLOBALLY

MILLION

SUBSCRIBERS TO

BILLION

MINUTES WATCHED
ON YOUTUBE

VICE SPORTS = - =~

BILLION

VIDEO VIEWS ON YOUTUBE
WITH THE HIGHEST
ENGAGEMENT

MILLION

MONTHLY VIDEO VIEWS
ON YOUTUBE

VICE SPORTS °

LUCAS DEBARI m]]

WOLVERINES IN ALASKA
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LATEST VIDEOS

YouRlih[:

VICE’s continued success in producing
original video content has secured an
evergreen relationship with YouTube

PREMIUM
PARTNERSHIP

THE (’I_‘_G CHAMNELS UNITED SIMES w

VICE SPORTS °

LUCAS DEBARI

HANGING WITH BEARS AND
WOLVERINES IN ALASKA

VICE is rerunning the best TV Party episodes

for your viewing pleasure. Watch them all he

re and read a note from Glenn below, In 1978 |

started a public-access television show in New

York along with a few friends. it was called TV

Party, and by the time it ended in 1982 our list of
! luded David Bowle, David Byrne

VICE is the exclusive distributor of YouTube pre-roll targeting for VICE & its verticals.



MEDIA FORMATS

DISPLAY

VICE has evolved display media beyond standard IAB formats, into the ultimate

solution to promote brand messaging and content launches. D I:I‘:l Q @
)\

Custom rich media formats - from responsive takeovers of VICE owned channels, to

engaging mobile-centric solutions - are designed to integrate seamlessly with the
user experience, allowing for flexibility and exposure across platforms.

ALL SCREENS RESPONSIVE SOLUTIONS OPTIMIZED FOR VIEWABILITY
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MEDIA FORMATS

MOBILE

VICE mobile platforms are established as the core of
the VICE Digital offering. The VICE audience is
Increasingly mobile-centric, with 350% year-on-year
growth since 2012.

390%

YEAR-OVER-YEAR
MOBILE AUDIENCE
GROWTH SINCE 2012

60%

OF OUR AUDIENCE
CONSUMES VICE
CONTENT ON MOBILE.

With 60% of users consuming VICE content on a mobile

or tablet device, this valuable audience can be reached | MOBILE §< e e
through granular segmentation using the suite of : [ i——
innovative custom ad products. z O i
THE BOARDSHORT REINYENTED
FORMAT SIZE*
MOBILE LEADERBOARD 320x50
MOBILE
MOVEMENT
MPU 300x250 :
MOBILE BILLBOARD 320x150
DAILY TAKEOVER ALL

* 3rd party rich media formats subject to testing and approval




MEDIA FORMATS

VICE APP — Q
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The VICE 10S and Android apps represent some of the
most highly-engaged VICE audience members, with
50% more page views per session than mobile web, and
a rapidly growing audience that has expanded 3x over
the last six months.

This valuable core audience can be reached via in-app

nlacements that can support rich media and daily

takeovers. Ts'lf-?amm?»%?é Dive

1E DRIVE

AD UNITS

i e v - < - - N
e~ — e wm\m N

FORMAT SIZE* i | Watch Now »

MOBILE LEADERBOARD 320xo0 The Story Behind the Tearing Down of the
Russian iPhone Monument
MPU 300x250
MOBILE BILLBOARD 320x150 ¢ and Sheryo Will Be Terrorizing
wn LA This Weekend
DAILY TAKEOVER ALL

r__-.

Are Fundamentalist Christians Getting
A ith 'Din ' Name : i 50

* 3rd party rich media formats subject to testing and approval




MEDIA FORMATS

OVERVIEW

SNAPCHAT e

1009 OWNERSHIP OF BRAND’S KEY DATES

Discover is Snapchat’s new premium DISCOVER SCREER™ | g - o : 3:10 VIDED IN-FLOW ADS PER EDITION
content offering. As a key launch :
partner, VICE utilizes a blend of video, oz ‘ R vomvemsono M . 100% SPONSORSHIP OF THEMED CONTENT DAYS SURROUNDING
magery and editorial to distill the best '_ . TENTPOLE EVENTS I.E. GRAMMYS, FASHION WEEK, SXSW,
[ © : — iy VALENTINE’S DAY*
content from around the VICE universe e R4 € T
into a new edition each and every day. ax ‘“ | o CUSTOM SNAPCHAT VIDEO CREATIVE BUILT BY VICE*

DAILY EDITION CUSTOMIZED BY THEME*

HIGHLIGHTS FROM VICE ON SNAPCHAT TO DATE

* Minimum spends apply

DOUBLE TAP

TO SHARE

SNAPCHAT AD
FULL DAY OF VICE ON SNAPCHAT DEDICATED — 10 VIDEO AD — :10 VIDEO AD —» -10 VIDEO AD
TO VARIOUS SEGMENTS OF VICE NEWS’ ¢ 2 e \ ¢ . e \ f . —— \

‘ — l &
OBAMA INTERVIEW ! S > SWIPE 2 ARTICLES > ! > SWIPE 2 ARTICLES > ; -
L ~ \ L3 = \ ™ = \ ™ = \

Kingsma
THE SECRET SERVICE

Me in three words...

Opinionated, head-strong

FIRST EVER PUBLISHER EDITION PROMOTED
ON AN OFFICIAL SNAPCHAT STORY (LOS
ANGELES LIFE), FEATURING VICE'S SHANE
SMITH'S INTRODUCTION

futurebasse9
¥ That's five words

FINDING LOVE ON THE

0Z2Y AND HIS SON 60 v WATCH WHAT ANDY

BACK AND FORTH, MILONAKIS DDES WITH HERE'S WHAT HAPPENS

LIFE LESSONS ENSUE { EDIBLE GOLD LEAF WHEN HACKERS REPORT TINDER FOR MUSIC LOVERS
Do g ~ FAKE HOSTAGE SITUATIONS
o™
' ) UE Wi e AE U
:10 IN-FLOW ENTERTAINMENT AD HAD THE BEST jo— pa— — a—
ENGAGEMENT SEEN ON THE PLATFORM IN THE
FlRST MUNTH DOUBLE TAP DOUBLE TAP DOUBLE TAP
TO SHARE TO SHARE TO SHARE

SNAPCHAT AD SNAPCHAT AD SNAPCHAT AD



MEDIA FORMATS

ADVERTORIAL

For particular client campaigns, VICE
can facilitate the execution of paid
advertorial from its network partners,
Including posts to their sites and
soclals.

n’ The Billfold O Eoliow

Upwardly Mobile: 'Connected World

emobilemovement thebillfold.com({slug)
[Sponsored] thebillfold.com/2015/03/upward

PAID EDITORIAL
POSTS ON
WEBSITES AND
SOCIALS

y {!

The Daily Dot @

We went from lax machines to Snapchat in 20 years

Imagine what 2030 will look like

<

The World's Best Ever b Like Page
BE

Changing the ways we communicate, work, and live, mobile technology is a
pan of our everyday lives, In Connectad World, the first video of the
nnovation senes by The Mobile Movement from AT&T, we're given a
glimpse inte the future from the visionaries that are helping to shape it.

WFSAI0LD POSY

Upwardly Mobile: 'Connected World' Can AT&T predict the future of tech—again?

Presenied by ATAT
Upssasly Motsds Corvected Wardd

-~ - L om W - o » - - - 9 M 7 E
themobilemovement https://www.youtube.com/watch 7v=001L 21 y*

:

{sponsored)

e o U
- 5 Upwardly Mobile: Connected World
Follow us at mip/thamobilemaovement tumly com
From saving kves 10 banging people togethar from
BCross the wado, mobile technology 1S conving
monumenta

{1 shares
34






ADVERTISING PRODUCTS

CREATIVE SOLUTIONS
VICE’s creative and interactive design teams develop cross-platform custom ad — :I Youlll) 43
products for brands, tailored to deliver against specific campaign objectives. E D — D ’_f‘ .

We create bespoke solutions that work seamlessly with the VICE experience
through an understanding of how to engage our audience, built and delivered HTMLS T T T

through a best-in-class rich media ad platform.

A SEE MORE WV

==

"Wyt :
| m treatlng HOME WIDED NEWS NUSIC  FASHION PHOTO TRAVEL SPORTS TECK FOOD NSFW  MAGAZINE  DOS & DONTS »
' Ew y e
lifeasmy . § - |
r
1
R L
MOBILE
4 MOVEMENT
Obama's New Drug Policy
Strategy Is Too Little, Too Late - =
e e —————————————

MOVEMENT

A SEE MmORE

CROSS-PLATFORM FILMSTRIP VIDEO GALLERY FULL PAGE FLEX



ADVERTISING PRODUCTS

MULTIPANEL — units with multiple in-banner panels to house imagery, video and copy assets.

A SEEMORE W

“| decided | would’ forever
do exactly what lwant..

TAPTO =, |
iosLs PN S

A SEEMORE W

ZN SEE MORE W

MOBILE

MOVEMENT

WIN §

UND “-:’5 'ERED

DISCOVERYOURALTITUDE.COM

“I’'m treating
llfe as my

14

w

i 1y
b 4 X Ve
Q

5. !

4

i MOVEMENT

THE
"UNDISCOVERED

APOORBOYZ PRODUCTIONS PROJECT
YO FIND THE BEST UNKNOWN SKIERS TN THE ULS.

MOBILE

MOVEMENT

A SEE MORE W

A SEE MORE W
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MOBILE

MOVEMENT

SEEMORE W

300x600 FILMSTRIP / THE UNDISCOVERED MOBILE ACCORDION / AT&T “THE MOBILE MOVEMENT” 970x230 FILMSTRIP / AT&T
HTTP.//BIT.LY/1E6MGOR HTTP.//BIT.LY/1EYSOBF HTTP.//BIT.LY/1EYS99H



http://bit.ly/1E6mgOR
http://bit.ly/1EYS99H
http://bit.ly/1EYSoBF

ADVERTISING PRODUCTS

EXPANDABLES — High impact, user-initiated overlay formats which display a suite of brand assets.

| NEVER ONE PLACE TrEREALL
ALWAYS ONE JACKET

FXE soire soow o woae @ | THE
5 CLke. i wivi QHALLE\IGCRS
.-:m T ///( (»A/%:/(( 12CEC i [ ] Now playing on creatorsproject
S THERMOBALL
NEVER ONE PLACE
¢ ALWAYS ONE JACKET
FXE THE
5 sl v s CHALLENGERS
n__:-:w- /A( ({4//(‘”‘/'( 12CE | Now playin 1 Creatorsp pject

s Q@ £ ™
L
: - £ Ry

970x2350 EXPANDABLE / AXE MOBILE EXPANDABLE / THE NORTH FACE 970x250 EXPANDABLE / AUDI
HTTP.//BIT.LY/1XCHIIE HTTP.//BIT.LY/1XCHKDS HTTP-//BIT.LY/1IEYSTW6



http://bit.ly/1xCH9iE
http://bit.ly/1xCHkdS
http://bit.ly/1EYStW6

ADVERTISING PRODUCTS

OVERLAYS — Interruptive formats delivering 100% share-of-voice for brands.

THE FEWFAR BETWEEY &

JALES OF MASCHRLF, REVLLAT# wHISKE)

''''' MENICA'S TRUZSY BANRS

X
Jhe « :
F [ W@FA H | SAMSUNG

8ETWEEN

JALES OF MISCRIEF, REVELRY » WHISKE]
FROM AMERICAS TRUEST BARS

ik Dz
Offl'

[t
MONTREAL
PLAYLISY

ERE AVE ] J 3
3 EA@JRI : | . NS VIEW
PR ES 1N 4 ! SEIEE b BEHIND

THE
SCENES

< Swipe For More Videos > S . == PHOTOS
N Ay ! Blit &l Wt KAYTRANADA -« Mia ;

2]

RICH MEDIA OVERLAY / AT&T “UPWARDLY MOBILE” MOBILE INTERSTITIAL / JACK DANIELS INTERACTIVE OVERLAY / SAMSUNG
HTTP.//BIT.LY/1XCHWTM HTTP.//BIT.LY/19NY/FV HTTP.//BIT.LY/1HPTMQY



http://bit.ly/1xCHwtM
http://bit.ly/19nY7FV
http://bit.ly/1HPTMqy

ADVERTISING PRODUCTS

DYNAMIC — Display units that inspire engagement and deliver an interactive display experience.

IRIS

Personal Drone

'INTRODUCING
CONVERSE CONS
SNE#[(ERS

S -

Now, Your ordinary clml‘# tasks
become exdraordinary

———— -

That Rel
)

rch 24, @15

SBOES ARE BORING
WEAR SNEAKERS
CONVERSE

GALAXY Note + Gear DESIGN YOUR LIFE

INTERACTIVE HOVER / SAMSUNG MOBILE MOTION-ACTIVATED OVERLAY / IRIS INTERACTIVE OVERLAY / CONVERSE
HTTP.//BIT.LY/1BABOCO HTTP.//BIT.LY/11AHECI HTTP.//BIT.LY/11AJXVT



http://bit.ly/1BAbOco
http://bit.ly/1IAjxvT
http://bit.ly/1IAheci

ADVERTISING PRODUCTS

SHOWCASE — Supports multiple asset types to deliver the most immersive experience across VICE products.

r_]e><L_IS Features  Spoce

NexXus

gt 3 = o,
WIZARDS ROAD : e 4
SWINGMAN JERSEY

Ut
''m KAy LV
Mt

< -~ Nexus
U = t—— :
‘ - A - 3 '_; ’.‘3

JOHN WALL SHORTS JOHN WALL HOODIE

¥ DOy
L SUYNOW
P Rerddireadd
Eponkoad

970x330 SHOWCASE / ADIDAS MOBILE 320x460 / VOLKSWAGEN 970x250 CAROUSEL / ANDROID
HTTP.//BIT.LY/1E60VSM HTTP.//BIT.LY/11AHUBK

HTTP.//BIT.LY/1EYTRL8



http://bit.ly/1E6ovSm
http://bit.ly/1EYTrl8
http://bit.ly/1IAhubk

ADVERTISING PRODUCTS

IN BANNER VIDEQ — Supports video distribution within IAB display units while amplifying reach across premium placements.

PR——
-

o

g (525 -
*-1'-(" ,(_-':.p

f

.,.; ‘

i e
/A HOW DOES MU 1C
QSPIRE YOURé

THE BOARDSHORT REINVENTED

\“‘

HIS 16 HOWTTHE AYORLD.LIME
W

] LA

,/ \ q -

300X600 BILLBOARD WITH VIDEOQ / LEVIS 300x250 MOBILE VIDEO / QUICKSILVER 970x330 BILLBOARD WITH VIDEO / GRAND MARNIER
HTTP.//BIT.LY/1BUVX20 HTTP.//BIT.LY/1HTNARL HTTP.//BIT.LY/1300S3T



http://bit.ly/1BuvX2O
http://bit.ly/19o0s3t
http://bit.ly/1HTn4rL
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MEASUREMENT

VICE ANALYTICS PARTNERS:- = doubleclick @ S%U%'gg'%ér . ©Milward

The VICE analytics and insights teams
provide deep understanding of
campaign objectives and performance PERFORMANCE REVIEW

through a host of qualitative and

quantitative measures.

METRICS

AUDIENCE INSIGHTS

REACH & FREQUENCY

MEDIA ENGAGEMENT & VIEWABILITY

BRAND LIFT
REPORTING ANALYTICS INSIGHTS

CONVERSION ANALYSIS VICE’s in-house ad operations team Campaign effectiveness is measured Post-campaign learnings are delivered
handle quantitative campaign against brand KPIs and VICE benchmarks across audiences, content, ad products
intelligence from multiple ad servers to apply relevant context and direction, and platforms, focussed on actionable

AUDIENCE MODELING and onsite analytics platforms, and and valuable optimization tactics are qualitative insights for brands to invest
organizes data ready for evaluation. applied in-flight to maximize performance. into future marketing efforts.

SOCIAL LISTENING








