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VICE started in 1994 as a newsprint monthly in Montreal and is now a global youth media 
company that includes print, events, music, online, television, and feature film divisions that 
operates in over 40 countries. VICE is the industry leader in original video for the web. With 
dozens of original series franchises across all content categories, VICE publishes about 60 
minutes of new video content every day. For further information and additional background, 
please visit www.vice.com. 
 
JOB TITLE: Digital Analyst 
 
REPORTS TO:  Head of Marketing  
 
OVERVIEW: VICE Media is seeking a passionate and quick learning Digital Analyst that is 
wired to the core with a mathematical mind. Equally they should be balanced in advertising 
agency processes that compliment analytics and reporting duties. The Digital Analyst isn't afraid 
to get into the data and glean insights previously unknown using methods beyond excel with an 
eye for detail in reporting. Being comfortable with social media analytics and site/media analytics 
is key for success as keeping deliverables intuitive, concise, and packed with insights is critical. 
Your passion should go beyond the numbers – a successful candidate will be able to craft a 
sophisticated campaign strategy and then hone in on reporting around campaign success; building 
a story from start to finish. 
 
ROLES & RESPONSIBILITES 
Reporting:  The Digital Analyst is always finding new ways to gather data, crunch information, 
and extrapolate key learnings. Creating presentations that comb out insights with well crafted 
recommendations should be second nature. You will join a team that takes pride in their daily, 
weekly, monthly and post-campaign reporting. Knowing how something performed isn't guess-
work, you know how to benchmark and create scorecards that produce meaningful results that 
take a mathematical approach and end with a qualitative reasoning. We want to know as much as 
we can about our clients and their audiences, and believe that a delicate balance of quantitative 
and qualitative analysis will help drive the best brand strategy decisions. Analyzing and creating 
meaningful and actionable daily, weekly and monthly reports, dashboards, and scorecards is key. 
 
Web and Social Analytics:  Web and social analytics go hand in hand, supporting each other to 
provide a holistic view of VICE and client performance. Prospective candidates must have 
experience with social platforms like Facebook Insights, Twitter Analytics, and YouTube 
Analytics. You should also be comfortable with tools like DoubleClick for Publishers, Atlas, 
Krux, and Bluekai. Google Analytics experience will be a large part of your day and making 
advance segments should be second nature. Finally, proficient knowledge of User Experience 
tools like MOAT will come in handy.  
 
Data Manipulation and Presentation:  The Digital Analyst is confident in presenting their 
findings in Keynote to internal teams and clients, and they are not afraid to get their hands dirty 
with VLOOKUP, nested IFs and Pivot Tables, among other formulas in spreadsheets. Going 
beyond excel to data visualization tools such as tableau is preferred. We are always pushing our 
abilities to the limit from building data models to streamlining KPIs. Our prospective candidates 
should love building reports, enjoy querying from multiple data sources and understand how to 
clean up data for analysis. 
 
Strategy: The Digital Analyst will be skilled at using research and data to create innovative, 
custom campaigns integrating a vast array of content and serving various client objectives, all 
within the stylistic framework of VICE.  



 
Digital Marketing:  Understand the digital agency environment and how we can help other teams 
and clients to make better decisions that are grounded in, or supported by, data. 
 
QUALIFICATIONS: 

• Degree in marketing or quantitative discipline such as statistics, mathematics, data 
science or economics.  

• 2+ yrs. in an agency environment working with digital media, social marketing, campaign 
reporting, ad ops, or media planning 

• 2+ yrs. in digital and social media analytics is a must 
• 2+ yrs. using ad servers DoubleClick, Media Mind or Atlas 
• Knowledge of data viz tools such as QlikView or Tableau 
• Basic understanding and application of Python, R, or SQL 
• Advanced understanding of social platforms and their native reporting structures, i.e, 

Facebook Impressions vs Reach is a no brainer 
• Proficiency with web analytics tools such as Omniture Site Catalyst or Google Analytics 
• Proficient in Excel, Word, PowerPoint, Keynote, and Google Spreadsheets 
• Hands on experience with data viz platforms such as Tableau, Microstrategy, Omniscope, 

or QlikView 
• Possession of excellent written, oral communication and presentation skills 
• A strong track record of delivering quality work 
• Ability to own projects and complete deliverables with limited oversight 

 
HOW TO APPLY: 
Please send a detailed cover letter, resume and salary expectation by email to 
jobscanada@vice.com. Reference “Digital Analyst” in the subject field. No phone calls please. 

***This job description is a general description of essential job functions.  It is not intended as 
an employment contract, nor is it intended to describe all duties someone in this position may 
perform.  All employees of Vice Media are expected to perform tasks assigned by supervisory 
personnel, regardless of job title or routine job duties*** 
 
If you do not hear back from us within one month of applying then unfortunately your application 
has been unsuccessful. Thank you once again for applying and we wish you success in your future 
career. 
 
 
 


